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WELCOME TO THE DIRECT BOOKING SUMMIT:
EMEA 2019

AGENDA AT A GLANCE

The world’s first and largest direct booking event, Triptease’s Direct Booking Summit attracts forward-thinking 

hoteliers from all areas, including revenue, distribution, eCommerce, marketing, reservations and sales. There 

is a lot to learn here for hotels of all sizes, from the smallest independent to the largest international chain. We 

packed our two-day agenda with insightful keynotes, interactive workshops, dynamic panel discussions and 

much more to make sure you go home with actionable takeaways for your hotel.

THE TOPICS YOU ARE PASSIONATE ABOUT
Our intensively-researched agenda is based on months of conversations with hoteliers just like 

you. Hear from the leaders of the industry on the topics most important to your business.

TRIED-AND-TESTED RECOMMENDATIONS
The Direct Booking Summit is all about sharing real-life challenges and solutions. Each presentation is 

designed to leave you with actionable take-home strategies drawn from the experiences of your peers.

A CLOSED-DOOR EVENT
We know how difficult it can be to have a frank discussion about the challenges you face. 

The Direct Booking Summit is only open to hoteliers and carefully selected industry partners, 

ensuring an atmosphere of honesty and trust.

SOMETHING FOR EVERYONE

ONE-TO-ONE COACHING SESSION

From marketing to distribution to revenue management, there’s something for every department at the 

Direct Booking Summit. From in-depth plenary sessions to hands-on workshops, we cater for delegates 

from every corner of the hotel industry. If you have a question, the Direct Booking Summit can answer it.

Coaching sessions are an exclusive opportunity to benchmark and optimize your hotel’s direct booking 

strategies with Direct Booking Coaches’ industry-specific expertise and Triptease’s data insights. 

Book your session with them, or meet up with Triptease’s Senior Product Designer to learn about simple 

improvements you can make to increase your website’s direct conversion rate.

HOSTS THAT TRULY CARE
This is an event for the hotel community, designed to engage and empower delegates with the tools 

they need to regain autonomy over their distribution strategies. The Direct Booking Summit is the 

perfect setting to push the Direct Booking Movement forward together.

Learn the truth about wholesale distribution

Maximise your return on every channel

Power your acquisition strategy with AI-driven metasearch

Evaluate the incrementality of third parties

Examine the changing world of OTAs

@bookingsummit | hq@directbookingsummit.com | directbookingsummit.com

THERE IS NOTHING QUITE LIKE 
THE DIRECT BOOKING SUMMIT...

1. Download Attendify
2. Search for Direct Booking Summit: EMEA
3. Use the access code to join

Join the discussion and community on the app! 

It’s easy:
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SPEAKERS SPEAKERS

Joe Pettigrew

HOTEL HERO
Director of Revenue Maximisation

Starwood

Kevin Machefert

Director of Sales & Marketing
Machefert Group

Antoine Dubois

SVP Global Marketing Strategy
Accor Group

Shona Cleary

Head of Digital & Data Science
Great National Hotels & Resorts

Alexander Gibb 

Director Of Business Development 
Baur au Lac

Victor Oliver Rullan

Global Digital Channels Director
Meliá Hotels International

Ilse Kous

Managing Director
Mews Systems

Eduardo Barea

AB Testing and Personalization 
Specialist NH Hotel Group

Mona Maamari

Vice President Pricing and 
Forecasting

Radisson Hotel Group

Daniel Wishnia

Chief Digital Transformation Officer
Aroundtown SA

Nicolas Durand

HOTEL HERO
Senior Director Global Distribution

Jumeirah Group Headquarters

Jens Egemalm

Director of Distribution
Pandox RMC

René Halla

Director Global Distribution & 

Systems
Maritim Hotelgesellschaft

Ayudh Nakaprasit  

Owner
Eastiny Pattaya

Tobias Kohler

Group Director Marketing and 
Commerce

Ruby Hotels

Jonathan van Spijker Baan

Pricing Director
Radisson Hotel Group

Martin Soler 

Partner
Soler & Associates

William Koo 

Chief Revenue Architect
wJw Hospitality Consulting & 

Marketing Services
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SPEAKERS SPEAKERS

Andy Mallinson

Managing Director EMEA
Stackla

Angie Bartholomew

Vice President 
DHISCO (RateGain)

Celine Chaussegros

General Manager, EMEA
Sojern

Clément Dénarié  

Director EMEA
Oaky

Marcel Stiller  

Director Business Development
Serenata

Adrienne Hanna

Founder and CEO
Right Revenue

Daniela Hupfled

Commercial Director
Thomas Cook Hotels

RJ Friedlander

CEO
ReviewPro

Sascha Hausmann

CEO
BusyRooms

Manny Grunenfelder

Regional Director Revenue and 
Distribution

Highgate Hotels

Thibault Catala

Managing Director 
Catala Counsulting

Sofia Tappa

General Manager, EMEA
Revinate

Francesca McCallum-Suarez

Senior Voice of Customer Consultant 
Usabilla

Angelo La Riccia

Director of Sales and Marketing
VOIhotels

Michiel Bogaert

Revenue and Distribution Manager
International Hotel
Management Group

Michael Schäffner

Director DACH
Duetto

Pierre-Charles Grob

CEO
D-EDGE

Dr Wendy Lam 

Associate Professor of Hospitality 
and Tourism Management
Hawai’i Pacific University
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12TH JUNE
MORNING WORKSHOP: HOW HOTELS CREATE UNIQUE GUEST EXPERIENCES WITH 

PERSONALISED UPSELLING

- How to upsell commission-free to your OTA guests

- Turning guests into promoters with powerful storytelling

- How to turn “free” into revenue with creativity

Clément Dénarié, Director EMEA, Oaky

REPOSITIONING YOUR BRAND: FROM HOSPITALITY TO AUGMENTED HOSPITALITY, HOW TO 

SHAPE THE FUTURE OF OUR INDUSTRY

Explore the evolution of customer needs and disruptive new solutions for hospitality have totally 

challenged our industry and why most innovative hotel companies are rethinking the role they 

play in the everyday lives of consumers.

Antoine Dubois, Senior Vice President Global Marketing Strategy, Accor Group

HOW TO PRIORITISE YOUR DIRECT BOOKING BUDGET

Do you find it hard to prioritise your spend when you’re trying to drive direct? From CMS to RMS, 

personalisation to parity, there are dozens of areas you could be investing in - so how do you 

know which to choose? Watch Charlie Osmond, Pierre-Charles Grob and Martin Soler build their 

ideal budget in this interactive session, and come away knowing the tactics that really make a 

difference when it comes to direct bookings. 

Charlie Osmond, Chief Tease, Triptease
Pierre-Charles Grob, CEO, D-EDGE
Martin Soler, Partner, Soler & Associates

TEN USEFUL INSIGHTS TO MAXIMISE YOUR HOTEL’S REVENUE WITH DIRECT BOOKINGS

How do you balance your effort in driving direct business versus achieving the hotel’s overall 

success? Find out how you can improve your market share at the lowest cost of sale with practical 

insights and best practices you can implement today. Learn why the latest update to Google Hotel 

Ads means more to your SEO strategy than meta, and how timely pricing can have a significant 

impact on your ability to drive direct bookings. By the end of this talk you’ll learn:

- How to prioritise your strategies to maximize both the market and channel share

- Practical tactics you can implement today to drive bookings on your website

Joe Pettigrew, Director of Revenue Maximisation, International Hotels, Starwood Capital Group

CHAIRMAN’S WELCOME 

Charlie Osmond, Chief Tease, Triptease

REGISTRATION

09:45

09:15

08:45

08:30

08:00

07:40-08:30

Keynote

Keynote

Panel

Triptease is excited to introduce the Hotel 
Heroes - expert voices from across the hotel 
industry who have come together to educate 
and empower hoteliers of all levels. 

Among the Heroes are leading executives 
from Best Western, Starwood, Wyndham, 
Sands, Deutsche Hospitality and more.

Inderpreet Banga
Wyndham Hotels & Resorts
HOTEL HERO

“We’re making our industry 
stronger and more resilient 
than ever before.”

triptease.com/blog/hotel-heroes

Find out more:

Powered by 

Workshop
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12TH JUNE

DRIVE MORE REVENUE IN THE FEEDBACK ECONOMY

In this session, you’ll learn how to operationalise feedback to reach a greater understanding of 

your hotel and stay ahead in this evolving market. Make feedback from prospects, customers and 

employees a part of everyday processes to:

- Discover key areas of improvement 

- Optimise decision making and iterate quickly through active listening

- Fuel business growth via measured risk-taking

Francesca McCallum-Suarez, Senior Voice of Customer Consultant, Usabilla

HOW REVENUE TEAMS CAN WORK SMARTER, NOT HARDER

Revolutionary advancements in technology are enabling hotel revenue teams to simplify their 

processes and focus on building strategies to drive revenue. Learn:

- How revenue managers can “manage by exception,” or automate everyday decisions while 

building strategies for high-demand days 

- The limitations to BAR pricing, which prevents hotels from yielding each of their days, segments 

and room types independently 

- How to shift your focus from “big data” to “better data” by understanding which forecasts, 

reports and metrics are right for your hotel

Michael Schäffner, Director DACH, Duetto

COFFEE BREAK

11:00

13:30

13:30

11:00

11:30

11:30

10:30 

12TH JUNE

DRIVE DIRECT BOOKINGS WITH REAL TRAVELLER CONTENT

Creating integrated customer experiences is fundamental to driving buyers through the booking 

journey. Leverage social proof to boost your hotel’s brand, and see how to:

- Use user-generated content and customer data to fuel personalised messages at scale

- Drive customer loyalty and repeat direct bookings with timely outreach

- How real hospitality brands are tripling time on site whilst increasing efficiency by a third

Andy Mallinson, Managing Director, EMEA, Stackla

BEYOND DIRECT BOOKINGS: WHY IT NEEDS TO BE NET REVPAR THAT DRIVES YOUR 
ORGANISATION

We all know the importance of direct bookings - but how many hoteliers actually know their own 

cost of acquisition? Discover how Pandox implemented KPIs based on net revenue throughout 

their organization - and how it improved their results. Here’s what you can expect:

- Understand net revenue KPIs and why they matter

- See real-life examples of Net RevPAR in action

- Be inspired to adopt a ‘net revenue mindset’ 

Jens Egemalm, Director of Distribution, Pandox RMC

PERFECTION IN PERSONALISATION, FROM YOUR PRICING TO YOUR WEBSITE

How do you give a truly tailored experience to every guest? This talk explores the potential for 

personalisation throughout the guest journey, and questions whether true personalisation can 

ever be achieved. You’ll walk away knowing:

- The options available for personalising your rates

- How personalisation impacts your Revenue per Guest

- How to use audience segmentation to transform your website experience

Eduardo Barea, AB Testing and Personalization Specialist, NH Hotel Group

LUNCH

LUNCH WORKSHOP: DISCOVER THE NEXT-GENERATION OF CRM

- Learn how best to integrate modern CRM platforms into your hotel for real-time personalisation 

and revenue generation

- Transition away from using historical data to target guests

- Use behaviour-triggered campaigns to personalise your marketing content

Marcel Stiller, Director Business Development, Serenata

13:00 - 13:30

12:00

Stream A

Stream A

Stream A

Sales, Marketing 
& E-commerce

Sales, Marketing 
& E-commerce

Sales, Marketing 
& E-commerce

Stream B

Stream B

Stream B

Revenue & 
Distribution

Revenue & 
Distribution

Revenue & 
Distribution

CREATE AN EFFECTIVE ECOMMERCE EXPERIENCE FOR YOUR WEBSITE

Based on actual case study of a website/booking engine that won the “Best Hotel and Lodging 

Interactive Application” Award as part of 2019’s Internet Advertising Competition (IAC), we will 

explore the following:

- How to leverage new booking technologies to create differentiation

- Ways to create an outstanding revenue architecture for your website/booking engine

- Using successful retail ecommerce models on your own website

William Koo, Chief Revenue Architect, wJw Hospitality Consulting & Marketing Services

Dr Wendy Lam, Associate Professor of Hospitality and Tourism Management, Hawai’i Pacific 

University

INFLUENCE THE TRAVELLER PATH TO PURCHASE

Learn how you can influence traveller purchase decisions, and the steps you can take to maximise 

your reach to potential guests. Break through the noise and help travellers to choose your property. 

- Get exclusive, data-driven insights about traveller behaviour and purchase patterns 

- Discover how you can leverage this knowledge to influence booking decisions on TripAdvisor

- Access valuable tips and best practices through a case study and live consultation

Andrea Pellarin, Team Lead, Customer Success, EMEA, TripAdvisor

14:00

Stream A

Workshop

Sales, Marketing 
& E-commerce

Workshop
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12TH JUNE 12TH JUNE
HOW TO BUILD A DISTRIBUTION NETWORK THAT WORKS FOR YOU

It’s time to get into the detail of building a successful distribution network. Bring your questions 

for our expert speaker and find out how to manage your partners in a mutually constructive way. 

You’ll come away knowing how to:

- Allocate your spend based on channel analysis

- Negotiate with distributors to ensure results

- Manage your partners on an ongoing basis

Angie Bartholomew, Vice President, DHISCO (RateGain)

COFFEE BREAK

THE TRUTH ABOUT WHOLESALE DISTRIBUTION

Want to know what’s really going on with your wholesale rates? In this session we’ll be 

investigating the complex world of wholesale distribution and examining why and how so many 

rates are finding their way onto OTAs. Find out where your responsibilities lie, how you can better 

manage your partners and why fixing this problem is going to be key to your success in 2019. 

ou’ll leave knowing how to:

- Track and eliminate wholesale rate disparities

- Negotiate with partners to ensure mutual success

- Understand your wholesale landscape and choose the right partners for your hotel

Moderator: Thibault Catala, Managing Director, Catala Consulting

Panel: Tobias Kohler, Group Director Marketing and Commerce, Ruby Hotels 

Michiel Bogaert, Revenue and Distribution Manager, International Hotel Management Group

Ayudh Nakaprasit, Owner, Eastiny Pattaya

15:30

15:00

16:00

16:40

HOW TO EVALUATE THE INCREMENTALITY OF THIRD PARTIES

- The philosophy of cost-cutting: Is this the right approach?
- Changing your owner’s perspective on traditional revenue management

- Identify what your third parties are really doing for you - and learn how to use

them in a different way

Genevieve Materne, Vice President Global Distribution Strategy, Hyatt Hotels Corporation

MAKING THEIR PROBLEMS YOUR PROBLEMS: THE CHANGING WORLD OF OTAS

Maintaining rate parity with OTAs is crucial to conversion. So why are hotels still finding it so hard? 

In this session we’re looking at the ways OTAs are adapting in response to external pressures 

such as rock-bottom wholesale rates and the growth of competitive brands like Airbnb, and why 

that puts your parity under threat. Discover:

- Why Booking.basic is just a symptom of a wider problem
- How to re-think your approach to OTA management

- What you can do to ensure perfect parity in 2019

Moderator: Nicolas Durand, Senior Director Global Distribution, Jumeirah Group Headquarters

Panel: Alexander Gibb, Director of Business Development, Baur Au Lac

Shona Cleary, Head of Digital & Data Science, Great National Group

Adrienne Hanna, Founder & CEO, Right Revenu

CHAIRMAN’S ROUNDUP

Charlie Osmond, Chief Tease, Triptease

END OF DAY ONE

PARTY AT L’ARC

Address: L’ARC, 12 RUE DE PRESBOURG, 75016 PARIS 

Buses will be leaving from the Summit to the party venue at the following times:

18:00 

18:30

17:10

17:50

18:00

18:00 - LATE

14:00

Workshop

Panel

PanelStream B

Revenue & 
Distribution

AUTOMATION AND ARTIFICIAL INTELLIGENCE: THE KEY TO DIRECT BOOKINGS

In this session you’ll discover how to unlock the power of metasearch for your direct booking 
strategy with real-time bidding based on guest behaviour. Hear about the growth of Google Travel 

and how machine learning can be used to maximise your metasearch ROI. You’ll learn how to:

- Get your acquisition and conversion strategies to work hand-in-hand

- Use on-site visitor behaviour to power metasearch bidding at scale

- Invest your budget to see the highest return

Charlie Osmond, Chief Tease, Triptease
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We invite you to join us for dinner and drinks at Paris’ iconic 

nightclub L’ARC. There, you can unwind and get to know your 

fellow hoteliers, enjoy a live band performance, and eternalise 

your memories with our photobooth. We’ll have buses pick you up 

straight after the Summit day ends. Rendez-vous à l’Arc Paris!

Location:  L’ARC, 12 Rue de Presbourg, 75016 Paris 

18:30 CHAMPAGNE RECEPTION SERVED BY CHARLES LEGEND

19:00 DINNER AT L’ARC

20:00 LIVE BAND

PARTY LIKE A HOTELIER

13TH JUNE
MORNING WORKSHOP: HOTEL FINDINGS FROM SOJERN’S ‘STATE OF

THE TRAVEL INDUSTRY’ REPORT

To understand more about the state of the travel industry, Sojern surveyed over 600 travel 

marketers around the world.  Through their discoveries in the most comprehensive research 

project of travel marketers ever completed, Sojern shares a view of the report’s findings from the 

hotel vertical. In the workshop, you’ll learn:

- Where hotel travel marketers are looking to invest their digital marketing budgets

- What the greatest challenges currently faced by digital marketers are

- The best practices and proven success stories of hotel marketing

Celine Chaussegros, General Manager EMEA, Sojern

CHANGE YOUR DISTRIBUTION MODEL: HOW TO MOVE FROM STATIC

TO FULLY DYNAMIC ENVIRONMENT?

Rate Parity or rate leakage has been a problem for the last 20 years for hoteliers, but with the 

launch of Booking.basic it has reached a whole new level. In this session, we address why static 

rates are leaking online, and why it is important to review how you work with traditional operators. 

Join the session to discover:

- How solving rate parity will impact your KPIs and the risks associated with this

- Whether static contracts are dead and how will this impact your sales team

- Real examples of a business model change from a static to a dynamic environment and how 

technology can help in monitoring this

Nicolas Durand, Senior Director Global Distribution, Jumeirah Group Headquarters

TWO-FACTOR AUTHENTICATION: IS THE HOTEL INDUSTRY FACING A REGULATORY CRISIS?

The EU’s Strong Card Authorisation comes into effect on September 14th and is set to change how 
hotels process payments - yet less than 5% of merchants are aware it exists. With a serious risk of 
revenue loss at hand, what can hoteliers do to ensure they’re ready in time for SCA’s introduction? 

We’ll discuss:

- The origins of SCA, and what it means for guests and hotels on a global scale

- How SCA may change the relationship between hotels and OTA 

- What hoteliers can do to get a head-start on SCA compliance

Lily McIlwain, Head of Marketing, Triptease

Charlie Osmond, Chief Tease, Triptease

REGISTRATION

09:15

09:30 -10:00

10:00

10:30

Keynote

Workshop
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13TH JUNE

ENHANCE CUSTOMER EXPERIENCE AND DRIVE DIRECT BOOKINGS WITH VISUAL CONTENT

Booking.com has found that 80% of customers prefer to self-serve in order to get the information 

that they need. Find out how to improve the customer experience with new technologies. This 

session will cover:

- How to maintain excellent customer experience throughout the booking journey

- How to create exciting content that drives increased bookings

- How to use 360 images and virtual reality to stand out from the crowd

Daniel Wishnia, Chief Digital Transformation Officer, Aroundtown

HOW GUEST FEEDBACK WILL GET YOU TO THE TOP

Being reactive to guest feedback in real-time is crucial to ensuring the best possible customer 

experience and long-term loyalty to your brand. Our expert speaker reveals insightful tips and 

best practices in how to:

- Prioritise operational improvements by drawing on guest feedback 

- Learn how to effectively nudge happy guests to improve your rankings

- Boost revenue through being at the pulse of what service customers are demanding in both the 

present and the future

RJ Friedlander, Founder & CEO, ReviewPro

DYNAMIC PRICING: THE NEW STANDARD?

It’s no secret that all the major e-commerce players are applying dynamic pricing. Some say it 

drives double digit sales growth, but despite it not being a new concept, hoteliers don’t seem to be 

hooked yet. So where do we go now? After this talk:

- You will know that dynamic pricing isn’t just supply & demand based

- You will understand how your hotel rates would evolve if they were truly dynamic

- You’ll want to apply dynamic rates to all of your products

Mona Maamari, Vice President Pricing and Forecasting, Radisson Hotel Group

Jonathan van Spijker Baan, Pricing Director, Radisson Hotel Group

10:45

12:00

12:30

12:30

13TH JUNE

LUNCH13:00

14:30 THE MEANING OF LOYALTY: CREATING A DEFINITION THAT WORKS FOR YOUR GUEST

What does loyalty mean to the guest of today? In this session, our speakers will debate how to 

encourage true loyalty to a brand. Is it through offers, or experiences? Points, or instant rewards? 

Hear from the brands pushing the boundaries of what loyalty means, and discover what it looks 

like to take a truly guest-centric approach.

Moderator: Martin Soler, Partner, Soler & Associates

Panel: Ilse Kous, Managing Director, Benelux, Mews Systems

Kevin Machefert, Director of Sales & Marketing, Machefert Group

Sofia Tappa, General Manager EMEA, Revinate

ORGANISE AND VISUALISE YOUR DATA TO DRIVE MEANINGFUL ACTIONS FROM A DIGITAL 

CHANNEL

We’ve all heard of data overload. It’s time to do something about it. There’s power in your data - if 

you know where to look. Hear from the best in the field about how to combine data from different 

systems to reveal hidden insights into guest behaviour. Find out how to:

- Make internal client and tactical decisions in real time, using data, reporting and visualisation for 

the best management of the business

- Locate sources of the data and activation on channels

- Discover the potential of data visualisation for your revenue management strategy, providing 

useful insights for your CRO team

Victor Oliver Rullan, Global Digital Channels Director, Meliá Hotels International

15:15 CHAIRMAN’S WRAP UP

Charlie Osmond, Chief Tease, Triptease

15:30 END OF SUMMIT AND DRINKS RECEPTION

Join us as we celebrate the end of another Direct Booking Summit: EMEA!

Stream A

Stream B

Panel

Panel

COFFEE BREAK11:30

IS YOUR BOOKING ENGINE WORKING HARD ENOUGH?

- What are the minimum standards for a booking engine in 2019?

- What key characteristics should hotels be looking for in a booking engine?

- Which features enhance and detract from the booking experience?

- What are the upcoming trends for booking engines, and how will these impact your hotel’s direct 

conversion rate?

Moderator: Sascha Hausmann, CEO, Busy Rooms 

Panel: René Halla, Director Global Distribution & Systems, Maritim Hotelgesellschaft

Angelo La Riccia, Director of Sales and Marketing, VOIhotels

Manny Grunenfelder, Regional Director Revenue and Distribution, Highgate

Daniela Hupfled, Commercial Director, Thomas Cook Hotels and Resorts

14:00

Head to Head
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SPONSORS

Duetto is the only hospitality technology company 

simplifying revenue management so you can work 

smarter, not harder. Our cloud technology is improving 

the lives of hospitality professionals around the world by 

optimizing for the small decisions -- so you can focus on 

the big decisions and executing your revenue strategy. 

With automated pricing and rate recommendations, 

financial forecasting and group business solutions, 

Duetto provides you with the visibility actionable insights 

you need across every property in your portfolio, and 

allows you to capture more revenue opportunities and 

drive more profit on every booking, faster and more 

efficiently than ever before. Let us unlock your data so 

you can unlock more revenue. We are revenue made 

simple.

With comprehensive and integrated cloud-based 

Hotel Software & Travel Solutions platform, 

RateGain helps hotels and travel companies make 

more revenue every day. We ensure that each of our 

customer is enhanced & facilitated by our technology 

platform.

Mews makes cloud-based property management 

software that helps hotels and hostels automate their 

operations so they can focus on their guests. Founded 

by ex-hoteliers who were frustrated by the lack of 

a suitable platform on the market, Mews has built 

technology with a modern and intuitive interface with 

user experience at its core. The open platform allows 

hoteliers to quickly plug in their favourite apps, tools 

and services and to manage their PMS from any device 

and at anytime. Test drive Mews with our free trial and 

join the hotel software revolution!

TripAdvisor, the world’s largest travel site, enables 

travellers to unleash the full potential of every trip. With 

702 million reviews and opinions covering the world’s 

largest selection of travel listings worldwide – covering 

8 million accommodations, airlines, experiences, 

and restaurants -- TripAdvisor provides travellers 

with the wisdom of the crowds to help them decide 

where to stay, how to fly, what to do and where to eat. 

TripAdvisor also compares prices from more than 200 

hotel booking sites so travellers can find the lowest 

price on the hotel that’s right for them. TripAdvisor-

branded sites are available in 49 markets, and are 

home to the world’s largest travel community of 490 

million average monthly unique visitors, all looking to 

get the most out of every trip. TripAdvisor: Know better. 

Book better. Go better.

SPONSORS

Revinate helps hotels know more about their guests 

so they can deliver personalised experiences that 

create valuable relationships and lifelong customers. 

Built for hotels by hoteliers, Revinate’s all-in-one 

data solution aims to drive direct bookings and guest 

engagement. With industry-leading technology and 

intuitive design, Revinate Marketing and Revinate 

Guest Feedback are transforming and automating the 

hotel-guest relationship.

Stackla is the world’s smartest visual content engine for 

travel and hospitality brands, helping modern marketers 

discover, manage and display the best earned and 

owned content across all their marketing touchpoints 

- boosting engagement, strengthening trust and 

increasing direct bookings. With an AI-powered user-

generated content (UGC) platform and asset manager, 

Stackla sits at the core of the marketing stack, enabling 

brands to build a rich library of high performing visual 

content by actively discovering, recommending and 

rights managing content from across the social web to 

fuel personalized content experiences at scale. Stackla 

is trusted by 450+ brands around the world, including 

Marriott, The Leading Hotels of the World, Outrigger 

Hotels, Wyndham Vacation Resorts and Shangri-La 

Hotels & Resorts.

The digital landscape can be overwhelming. Digital 

Transformation is everywhere. How do you stay ahead 

and remain profitable in the future? At Usabilla, we 

believe that by knowing exactly what customers value, 

companies can build thriving digital platforms that not 

only drive results but outlast change. We empower 

brands like KLM, Tommy Hilfiger, and Toyota to become 

truly customer-centric by improving digital experiences 

on websites, apps and emails. Enterprises acquire the 

ultimate solution to capture the voice of their customers, 

collect quantitative along with qualitative data, and turn 

insights into actions that drive success. With Usabilla, 

start asking Why.

Headquartered in New York City with global offices in 

Las Vegas, New Zealand, Munich, and Tallinn, NextGuest 

Technologies is closing the loop on the travel consumer’s 

journey by combining powerful technology, strategic 

consulting, customer relationship management and 

digital marketing solutions. From winning the direct 

booking to engaging guests and building brand loyalty, 

we have a portfolio of solutions that drive revenue in an 

easy-to-implement, strategic, and automated way. With 

the combined power of HEBS Digital and Serenata CRM, 

we are breaking down the data silos, making guest 

profile data intelligent and actionable, and helping hotel 

companies reach and retain their best guests.
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Oaky is the automated and personalised up-selling 

platform for hotels, hostels and serviced apartments 

to maximise profits and enhance the guest experience. 

Oaky‘s data-driven up-selling technology ensure that 

guests receive personalised offers at the time when 

they are ready to buy. Thanks to the commission- free 

business model, Oaky‘s customers have an unlimited 

ROI potential, and the freedom to innovate the guest 

experience by offering guest services with low margins 

alongside room upgrades with high margins.

Oaky is a trusted partner by forward-thinking hotels, 

hostels and serviced apartments across the globe, 

including Radisson, Van der Valk, Martin’s Hotels, Apex 

Hotels, Stayokay Hostels and Ambiente Apartments.

Busy Rooms is a 360-degree central reservation system 

that offers a complete revenue, marketing and distribution 

service, which optimizes the sale of rooms for the 

hospitality industry while serving online sales channels 

with relevant product.

Headquartered in Houston, Texas, with offices in 

Europe and Asia-Pacific, SHR is a leading provider of 

advanced tools and services that help hotels execute 

their best distribution strategy while delighting 

guests and optimizing profitability. The technical 

maturity of SHR—having built not one but two Central 

Reservations Systems (CRS)—is second to none. In 

addition to serving thousands of properties around 

the globe with Windsurfer®️ CRS and Booking Engine, 

the company also provides Revenue Management for 

Hire to brands, chains, and management companies. 

SHR brings hoteliers nimble technology, intelligently 

supported by tested industry experts—keeping hotels 

competitive.

SPONSORS

ReviewPro is the leading provider of Guest Intelligence 

solutions to over 35,000 hotels worldwide. 

ReviewPro’sGlobal Review IndexTM (GRI), the 

industry-standard online reputation score, is based 

on review data collected from 175+ OTAs and review 

sites in 45+languages. By leveraging ReviewPro’s 

Guest Intelligence effectively, hoteliers can deliver 

better guest experiences and boost satisfaction, 

online rankings and revenue. The company’s suite of 

cloud- based solutions, including Online Reputation 

Management, Guest Satisfaction Surveys, Auto Case 

Management, and Messaging Hub, enables clients 

to prioritise operational/ service improvements and 

automate internal processes to ensure guest feedback 

is acted on quickly and efficiently.

Sojern is travel’s direct demand engine for thousands of 

brands — from global enterprises to boutique operators 

— across the hotel, airline, cruise, transportation, 

tourism industries, and more. Analyzing the world’s 

travel intent signals with its proprietary data science 

methods, the company delivered $13B in bookings for 

its clients to date by activating multi-channel branding 

and performance solutions on the Sojern Traveler 

Platform.

Travely is the most innovative travel booking app available. 

The Travely platform allows direct booking for hotels, 

accommodation and events around the world. You can 

search and book over 500,000 unforgettable experiences 

- including hotels, villas, holiday homes, and local events.

With Travely, you can discover and make bookings at 

prices that bring joy as there is no agency in between. 

You are able to explore places and events that match your 

interests across the world and land incredible deals every 

time you book using the app.

The key features Travely offers are: Direct booking (no 

commission; no booking fees; no credit card fees), up 

to 10% discount on every booking, and the possibility to 

request the best price directly from the reception desk. 

Additionally, guests get a personalised experience from 

the in-app concierge service linking directly to the the 

reception desk, a personally negotiated deal for every 

booking, and a chat option to connect with previous guests 

to obtain direct, real-time reviews (anonymously). They 

can request the best price and then easily compare it with 

deals from other booking sites.

Whilst for users of the app Travely facilitates booking 

management and direct communication with the hotel 

reception, for hotels it provides a reservation system 

and the possibility to decrease commission usually 

paid to OTAs - Travely users book directly with the hotel 

themselves.

Created from the merger of two long-established 

hospitality digital solutions providers, D-EDGE offers 

leading-edge cloud-based e-commerce solutions to 

more than 11,000 hotels in over 100 countries.

Combining the technical excellence of Availpro with 

the digital marketing expertise of Fastbooking, D-EDGE 

brings a holistic hospitality technology infrastructure 

under one roof. The integrated range of solutions covers 

all stages of hotel distribution which encompasses 

Central Reservation System, Data Intelligence, 

Connectivity Hub, Digital Media and Website Creation.

With a team of 350 experts located in over 20 countries, 

D-EDGE provides localised support, services and tools. 

With its global network of 500+partners D-EDGE’s ever-

expanding ecosystem is a positive place to do business 

and grow.

SPONSORS

Eventopedia is an intelligent lead generation platform 

for hotels & venues. Eventopedia is re-wiring the 

events industry with an intuitive, and constantly 

evolving events platform that enables venues and event 

professionals to prosper through trusted connections, 

robust technology and expert industry advice. 

Eventopedia supports direct booking of corporate and 

private meetings or events.

Why Eventopedia - As seasoned events professionals, 

we wanted Eventopedia to challenge the status quo. 

We wanted to create the events platform that we could 

never find, that delivers what events professionals 

actually need rather than what someone from outside 

our industry thinks we need. We want to provide the help 

we would have liked when our team was overstretched. 

We have created the virtual back up team for our peers 

that would have helped us answer the things we didn’t 

know. Our mission is to build a platform where the great 

technology is underpinned by our innate understanding 

of what we know events professionals need to know 

and do. We want to make event professionals’ lives 

easier and more profitable.
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AMERICAS
22-23 OCTOBER 2019
MIAMI, FLORIDA
directbookingsummit.com/americas

APAC
19-20 FEBRUARY 2020
BANGKOK, THAILAND

directbookingsummit.com/apac

MEDIA PARTNERS

hq@directbookingsummit.com
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